
       
             
             
               

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FOX News Media operates the FOX News Channel (FNC), FOX Business Network (FBN), 
FOX News Digital, FOX News Audio, FOX News Books, the direct-to-consumer streaming 
services FOX Nation and FOX News International and the free ad-supported television 
service FOX Weather. Currently the number one network in all of cable, FNC has also 
been the most watched television news channel for 20 consecutive years, while FBN 
ranks among the top business channels on cable. Owned by Fox Corporation, FOX News 
Media reaches 200 million people each month. 

 

FOX Sports is the umbrella entity representing Fox Corporation’s wide array of multi-
platform US-based sports assets. FOX Sports includes national networks FS1, FS2 and 
FOX Deportes as well as FOX Soccer Plus and a majority stake in the Big Ten Network. 
FOX Sports has delivered the most watched television program, NFL’s America’s Game of 
the Week on FOX, for thirteen consecutive years. 

 

With a legacy spanning more than 35 years, FOX Entertainment is one of the world’s most 
recognizable media brands and a prolific content producer across its iconic broadcast 
network and both owned and third-party streaming platforms.  Known for its 
independent, innovative spirit and provocative, groundbreaking storytelling, the 
company was reinvented in 2019 with the formation of the new FOX 
Entertainment.  While maintaining its leadership in broadcast television (9-1-1, The 
Simpsons, The Cleaning Lady, Hell’s Kitchen, LEGO Masters), the company is 
actively building a portfolio of businesses and library of owned original content. To date, 
FOX Entertainment’s long-term growth strategy has included the acquisitions of award-
winning powerhouse animation studio Bento Box (Bob’s Burgers, The Great North, 
Krapopolis, Grimsburg), entertainment platform TMZ, and global production studio 
MarVista Entertainment, as well as the formation of landmark culinary and lifestyle 
content venture Studio Ramsay Global (Next Level Chef) in partnership with the 
legendary Gordon Ramsay.  The company also established its in-house unscripted studio 
FOX Alternative Entertainment (The Masked Singer, I Can See Your Voice, Name That 
Tune), FOX Entertainment Studios (Animal Control) to develop scripted content, 
worldwide content sales unit FOX Entertainment Global, and Web3 media and creative 
technology studio Blockchain Creative Labs.  



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FOX Television Stations owns and operates 29 full power broadcast television stations in 
the U.S. These include stations located in 14 of the top 15 largest designated market 
areas, or DMAs, and duopolies in 11 DMAs, including the three largest DMAs (New York, 
Los Angeles and Chicago). Of these stations, 18 are affiliated with the FOX Network. In 
addition to distributing sports, entertainment and syndicated content, our television 
stations collectively produce approximately 1,200 hours of local news every week. These 
stations leverage viewer, distributor and advertiser demand for the FOX Network’s 
national content. 

 

Tubi, Fox Corporation's ad-supported video-on-demand service, has over 48,000 movies 
and TV shows, including a growing library of Tubi Originals, 200+ local and live news and 
sports channels, and 400+ entertainment partners, featuring content from every major 
Hollywood studio. Tubi gives fans of film, television, news and sports an easy way to 
discover new content that is completely free. Tubi is available on Android and iOS mobile 
devices, Amazon Echo Show, Google Nest Hub Max, Comcast Xfinity X1, Cox Contour, and 
on connected television devices such as Amazon Fire TV, Vizio TVs, Sony TVs, Samsung 
TVs, Roku, Apple TV, Chromecast, Android TV, PlayStation 5, Xbox Series X | S, and soon 
on Hisense TVs globally. Consumers can also watch Tubi content on the web at 
www.tubi.tv. 

 

Credible is a digital marketplace that empowers consumers to discover financial products 
best fit for their unique circumstances. Our mission is to help people borrow better and 
confidently protect the things they love. We do this by providing accurate, transparent, 
and personalized product and rate options from multiple providers across consumer 
lending and insurance. 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

OutKick is a cutting-edge national multimedia platform that produces and distributes 
engaging content at the intersection of sports news, sports culture and pop culture. 

OutKick’s stable of reporters, hosts and contributors are accessible on OutKick.com as 
well as across video livestreams, social media, podcasts, and radio, reaching tens of 
millions of fans each month. Owned by FOX Corporation, OutKick was originally founded 
by Clay Travis. For more information, please visit www.OutKick.com.  

 

A FOX Entertainment company, Bento Box Entertainment is an award-winning animation 
production company with studios in Los Angeles, Atlanta and, in partnership with 
Princess Bento Studio, Melbourne, Australia. It produces programming for broadcast, 
cable and digital networks, feature films, music videos, branded content and motion 
graphics. Bento Box has a proven track record of extending its reach to new audiences 
through content, live events, merchandise and brand management. 

Bento Box's experience, innovative digital production pipeline and talent-centric focus 
enables leading writers, actors, producers, animators and content creators to develop 
and produce ground-breaking, quality projects across all distribution platforms. The 
company's recent work includes programming on Apple TV+ (Central Park, Wolfboy and 
the Everything Factory), Comedy Central (Brickleberry, Legends of Chamberlain 
Heights), FOX (multiple Emmy Award-winning Bob's Burgers, The Great North, 
HouseBroken and the upcoming comedies Krapopolis and Grimsburg), 20th Century 
Studios (The Bob’s Burgers Movie), Hulu (Koala Man, The Awesomes), NBC (The David S. 
Pumpkins Halloween Special), Netflix (Mulligan, Paradise PD, Saturday Morning All Star 
Hits!, Farzar) and Syfy (Alien News Desk), along with many other series, pilots and 
presentations. Additionally, has produced music videos with Alicia Keys, Coldplay, LSD, 
Pharrell and other top artists. 

In June of 2021, Bento Box, along with FOX Entertainment, launched Blockchain Creative 
Labs, a business and creative unit that provides content creators, IP owners and 
advertising partners end-to-end blockchain computer ecosystem solutions to build, 
launch, manage and sell NFT content and experiences, and fungible tokens, as well as 
digital goods and assets. 

For more information, visit https://www.bentoboxent.com/ and follow Bento Box across 
social media channels @bentoboxent. 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Blockchain Creative Labs (BCL), a business and creative unit formed in 2021 by FOX 
Entertainment and its Emmy Award–winning animation studio, Bento Box Entertainment, 
provides content creators, IP owners and advertising partners end-to-end blockchain 
computer ecosystem solutions to build, launch, manage and sell Non-Fungible Token 
(NFT) content and experiences, and fungible tokens, as well as digital goods and assets. 
BCL also manages a $100 million creator fund, established by FOX Entertainment and 
Bento Box, which identifies growth opportunities in the NFT space. 

 

MarVista Entertainment, a FOX Entertainment Company, is a leading global 
entertainment studio, producing and distributing a variety of content across the world. 
With a library showcasing nearly 2,500 hours of content, and with an average of 80 new 
movies per year added to the company’s development and distribution pipeline, MarVista 
is one of the largest suppliers of movies to the worldwide marketplace. MarVista has an 
expansive distribution footprint spanning more than 125 global territories and is a pre-
eminent programming partner to major streamers and media companies, including 
Netflix, Hulu, Discovery+, Tubi, Disney Networks, Amazon Prime, WarnerMedia, Lifetime, 
Hallmark Channel, NBC Universal, OWN, Nickelodeon, BET and other Viacom Networks, 
as well as key international platforms. 

MarVista’s recent projects include the romantic comedy Daughter of the Bride, starring 
Marcia Gay Harden, Halston Sage, Andrew Richardson and Aidan Quinn; Amazon Prime 
Video release Christmas is Canceled, starring Hayley Orrantia, Dermot Mulroney and 
Janel Parrish; indie features, including Stay Awake, with an award winning debut at the 
2022 Berlin Film Festival and starring Chrissy Metz; the IFC release Hunter, starring 
Devon Sawa, Nick Stahl and Camille Sullivan; and the Hallmark Channel original drama 
series The Way Home, which will premiere in 2023. 

 

Renowned for highly successful and award-winning original programming, Emmy-
nominated and BAFTA-winning Gordon Ramsay produces TV shows on both sides of the 
Atlantic, seen by audiences worldwide in more than 200 territories, and he is the only 
talent on air in the U.S. with four prime-time national network shows. He hosts and 
executive-produces NEXT LEVEL CHEF, HELL’S KITCHEN, MASTERCHEF, MASTERCHEF  

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

JUNIOR, and the upcoming GORDON RAMSAY’S FOOD STARS, all on FOX, in addition to 
specials, including 2021’s Gordon Ramsay’s American Road Trip. 

In 2021, Ramsay and FOX Entertainment announced their leading new worldwide 
production venture, Studio Ramsay Global, with offices in London, Los Angeles and 
Glasgow, to develop, produce and distribute culinary and lifestyle programming for FOX, 
Tubi and global markets. His earlier multimedia production company, Studio Ramsay, 
was launched in the U.K. in 2016 to create and develop unscripted, digital and scripted 
programming, focusing on new formats and innovative programming, as well as fostering 
new talent. Its shows include GORDON RAMSAY’S 24 HOURS TO HELL AND BACK, which 
was the highest-rated food show of 2019; The F-Word Live With Gordon Ramsay; Gordon 
Ramsay: Uncharted on National Geographic Channel, which airs in 172 countries and 43 
languages worldwide; the ratings hit and BAFTA-nominated Gordon, Gino and Fred’s 
Road Trip for ITV; Gordon Ramsay’s Bank Balance on BBC1; the daytime cooking series 
Culinary Genius, which premiered on ITV in the U.K., and was syndicated on FOX stations 
in the U.S.; the ITV series The Savoy and Gordon on Cocaine; and the highly popular 
children’s series Matilda and the Ramsay Bunch, starring Tilly Ramsay, for U.K. children’s 
channel CBBC.  

It was recently announced that Ramsay will have his own FAST channel on Fox’s ad-
supported streamer Tubi. The FAST channel will feature episodes of classic Ramsay 
shows such as HELL’S KITCHEN, KITCHEN NIGHTMARES, MASTERCHEF and 
MASTERCHEF JUNIOR. From September, they will be joined by series including Ramsay’s 
Best Restaurant, Gordon Ramsay’s Ultimate Cookery Course, Gordon’s Great Escape, The 
F Word and Ramsay in 10. 

Studio Ramsay Global Digital Division is behind all of Ramsay’s original content on his 
highly successful YouTube Channel, which has made Ramsay the most subscribed chef 
on the platform. The 18-34 dominated channel launched the trending interview series 
Scrambled and is also behind the highly successful Ramsay in 10, which went live during 
the global COVID-19 pandemic. Studio Ramsay Global Digital oversees and creates 
content for all behind-the-scenes moments from Studio Ramsay linear programming, 
has produced content for National Geographic and Masterclass, and produces recipe 
content across Ramsay’s 90 million plus Social Media reach, including his breakout 
TikTok account. 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

For more information, please visit www.studioramsay.com and www.gordonramsay.com 
or follow Studio Ramsay Global and Gordon Ramsay on Instagram, TikTok, Facebook and 
Twitter. 

 

“TMZ” breaks the biggest stories in entertainment as only it can—with accuracy, irreverent 
humor and youthful energy.   TMZ connects with the public across its broadcast and 
digital platforms by providing a fresh, unvarnished, and honest take on celebrities and 
their real lives.  TMZ is the first national television show to launch as an extension of a 
successful website and now has multiple sites and shows, including TMZ Sports and TMZ 
Live.  In addition to TV and Web, TMZ has an additional way for fans to interact with the 
franchise — “The TMZ Celebrity Tour.”  It’s a show on wheels! The TMZ brand is the most 
trusted, the most talked about, and the highest quality entertainment news outlet in the 
world. 

 

 


